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1. Creative Destruction: EconMovies - https://youtu.be/3eyQuNZVJGc
Creative destruction
It refers to the radical change in the marketplace whereby the old ways of doing business are abandoned to pave the way for new methods. For instance, Henry Ford’s assembly line and how it revolutionized the automobile manufacturing industry and displaced the older market, causing many laborers out of work. Many companies have always been bailed out due to creative destruction, but they still fail due to lack of innovative skills such as embracing technology.
Category killer
It is a large retailer that dominates the market for selling one category of products. For instance, ToysRus which is a company that used to sell all manner of toys.
Protectionism
It is an economic practice where the government shields its domestic industries from foreign competition by taxing imports. Protectionism has been blamed on weakening domestic markets and discouraging innovation that eventually may lead decline in the quality of products and increased prices of commodities.
Outsourcing 
It refers to obtaining goods and services from an outside supplier. Globalization has grown trade, and thus, many businesses have been free to get their products from markets that offer cheap and quality products. This is why China has surpassed many developed economies of the West.



2. The Economics of Ghostbusters -https://youtu.be/tYl3rC5KAfE
Entrepreneurship
It refers to taking a financial risk to start a business in the hope of making a profit. As an entrepreneur, one has to be innovative to attract customers and be willing to take risks, such as taking a loan to start-up a business, hoping that the company will make profits to pay up the loan.
Market economy 
It is an economic system where prices and production of commodities are controlled by buyers and sellers conducting their businesses freely. This concept insinuates that the market always rewards value but not effort.
Subjective Value
It is an economic concept that states that the value of a commodity or an object is not inherent; it differs from one person to another based on how much they desire it. The concept explains the very reason why shinny diamonds cost more than bread and water.
Negative Externalities 
These are activities committed by companies or businesses that have an impact on third parties. The pollution of air by motor vehicles affects people, but the producers do not compensate them, or the users is an excellent example of the concept.
Tradeoffs
It involves giving up one thing to get something that you desire.




3. (1/3) The Production Possibilities Frontier-Economic Lockdown https://youtu.be/nsQi2ipSP2c
Production Possibilities Frontier
It is a graph used to indicate the possibilities of producing two commodities when the available resources are fixed.
Closed Economy 
It refers to a self-sufficient economy; it does not rely on exports and imports of goods and services. Brazil is an excellent example of a closed economy since it imports the least amount of goods when measured as a gross domestic product (GDP) in the world.
Natural resources
Natural occurring assets that can be used for economic production and consumption. They include land, oil, water, trees, and mineral resources.
Labor resources
It is the quality and quantity of human effort to produce goods and services.
Capital resources
These are goods that are produced to help in the production of other goods and services—for instance, a tractor tilling the land for planting.
Scarcity
It is a condition that exists since there are not enough resources to satisfy the people's wants.
4. Market: Consumer and Producer Surplus- https://youtu.be/n0LXkA9kato
 Consumer and Producer Surplus 
Consumer surplus is the difference between what the consumers are willing to pay and what they do pay, while producer surplus is the difference between the price and how much a seller is willing to sell a product. Producer and consumer surplus cannot be gotten from goods or services that are not bought. A combination of producer and consumer surplus results in total surplus.
Deadweight loss
It is the lost efficiency when the optimal quantity is not being produced. In many instances, it happens when the cost of producing a commodity is higher than what the buyers are willing to pay.
5. Price Ceilings and Floors- https://youtu.be/1EzY4Vl460U  
Price ceilings
It refers to the cap that the government set to prevent the price from moving to equilibrium. It can also be defined as the maximum price that a seller is allowed to charge for a commodity. Price ceilings always hurt consumers based on the fact that it creates scarcity in the market. For effectiveness, the price ceiling is always supposed to be below the equilibrium.
Price Floors
It is the minimum price that buyers are expected to pay for a product in the market. Price floors are always suitable for the suppliers because they get value for what they supply in the market, and it also leads to surplus. For its effectiveness, price floors are always expected to stay above equilibrium.
6. Elasticity of Demand- https://youtu.be/HHcblIxiAAk
 Elasticity of demand
It is the measure of how sensitive quantity demanded is to change in price. Inelasticity demand, the quantity is always sensitive to change in prices due to the availability of substitutes. There can also be unit elastic demand, whereby when the price goes up by a unit, the quantity goes down by a unit.
Inelastic demand
It is whereby the quantity is insensitive to the changes in price. Many inelastic products are usually a necessity. They have no substitute in the market, and thus no matter how the prices shift, the demand remains constant or may shift a little due to purchasing less of the product.
7. Nike Sweatshop- Behind the Swoosh- https://youtu.be/M5uYCWVfuPQ
Sweatshops are workplaces that violate the rights of workers. These workplaces usually have poor working conditions, promote child labor, unreasonable working hours for unfair wages, and lack of benefits for the workers. Sweatshops dehumanize people in the sense that it makes workers seen as objects that can be twisted anyhow to satisfy the wealthy's needs.
Economics is always about empowering one another, but it does not give the right for exploitation which sweatshop companies are anchored upon. It is one thing to say that the sweatshops offered employment opportunities to many who were unemployed and had no form of income and another thing to justify the conditions that the workers were forced to endure for payment. Inasmuch as the labor was cheap for the Nike company, they would have tried to raise the workers' living standards in the area.
8. Perfect Competition - https://youtu.be/61GCogalzVc 
Perfect competition 
It is a theoretical market structure where many companies sell the same product or offer similar services. Thus, no one has the power to set prices on products or services without losing business. In these markets, there is no monopoly; companies can easily enter and exit the market. Marketing or advertisement in this market is usually a waste of the company's money since it results in an increase in price, which is not an option due to the availability of substitute goods or services.
Marginal revenue and cost
Marginal revenue refers to the additional revenue that could be earned by selling an additional unit, while the marginal cost is the cost of selling one more unit. In a perfect market, marginal revenue and cost are usually critical since they define how a company can be able to make a profit.
9. Monopolistic Competition- https://youtu.be/T3F1Vt3IyNc 
Monopolistic competition is similar to perfect competition in terms of characteristics. The only difference is that while in perfect competition, there is identical product, while in monopolistic competition, the products are slightly different. Thus, due to product differentiation, a company has a small amount of market power.
Marginal revenue and cost
In monopolistic competition, just like in perfect competition, the marginal revenue and cost are usually critical since they define how a company can be able to make a profit.
10. Oligopoly- https://youtu.be/ElBF2D7IHAI 
It is a form of market that a small group of large sellers dominates. For instance, countries producing oil have dominated the markets, and thus, they can always set prices as they wish. The market may have identical or differentiated products, but there is still a large amount of market power due to the small number of sellers.
With regard to entry, it is not easy due to many obstacles. Entry into the market requires a high amount of capital to cater for production and advertising, among other essentials. The companies may also collaborate to make regulations that will bar new entrants into the market.
11. Monopolies and Anti-competitive markets- https://youtu.be/Sb_-wfmJnHA
A monopoly is a market structure characterized by a single seller who capitalizes on selling unique products. The seller, therefore, faces no competition based on the fact he is the sole seller of the goods that have no close substitute. Monopoly can either be pure whereby a firm dominates 100% of market share or a firm with monopoly power; more than 25% market share. Since monopoly breeds anti-competitive markets because it bars the entry of competitors, it has always been termed a terrible and illegal way of doing business, and thus why anti-trust laws exist to tame businesses.
Even though many might term it to be terrible, it has significance in exploiting the economies of scale whereby in an industry with high fixed costs, a single firm can gain lower long-run average costs. This aspect is usually vital for infrastructure, gas, electricity, or water firms operating in natural monopoly.
12. Market structures- https://youtu.be/9Hxy-TuX9fs 
Market structure
It refers to categorizing a market based on organizational and other characteristics that have an impact on the nature of competition and pricing. The four types of market structures include oligopoly, monopoly, perfect and monopolistic competition. These four market structures differ in the amount of power that a company or a firm may have in the market.
There is no power over the market for the perfect competition due to a large number of sellers, identical products, and entry and exit. Monopolistic competition shares the same characteristics, but the products are differentiated, giving a company a small market power. There is a large amount of market power for oligopoly since the sellers are small, the products are identical or differentiated, and entry is difficult. On the other end, the monopoly market structure has complete market power since it is a single seller involved in selling a unique product, and entry is impossible.
  
 


